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Facts and Figures

A STRONG  
SALES NETWORK

THE GREATEST VARIETY 
IN TRAVEL AND TOURISM

Stationary sales brands

Online sales brands

Airlines

Hotels

Travel Agencies are Part of DER Touristik.

With its large number of stationary sales outlets and online 

travel portal, DER Touristik is the European market leader in 

travel sales.

Tour operator brands

Specialists

écht op reis!

In Germany, DER Touristik operates the largest sales network in  

the country with around 2,100 travel agencies. It also has a broad 

presence in Europe with 200 travel agencies in Eastern Europe,  

80 in Switzerland and 49 Kuoni stores in Great Britain.
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THE THIRD-LARGEST 
TRAVEL COMPANY

Our travel operator brands, sales brands and other companies 

make DER Touristik one of Europe’s leading tourism companies 

– and an attractive employer as well.

THE WIDEST RANGE OF 
TRAVEL OPPORTUNITIES

Our tour operators offer something to each customer. Their 

range of travel opportunities meets every need. The Swedish 

airline Novair, four hotel brands and a sport resort complement 

the programme.

Tour operators  16

Specialists  25

Destination countries  179 

Country and thematic catalogues  205

Total print run of all catalogues  24.4 million

Hotels 78

Airline 1

THE MOST DESIRABLE 
TRAVEL DESTINATIONS

Where do Europeans travel? Our top revenue-generating 

destinations for air travel to European beach destinations and 

long haul countries as well as the most popular city destinations 

in Europe:

guests travel each year with the help of DER Touristik.

Revenue* (billions of euros)  5,43

Guests 7.1 million

Employees 10,600

Countries 14

Where the Germans like to go

1. Spain

2. Turkey

3. Greece

1. USA/Canada

2. Th ailand

3. Caribbean 

1. Hamburg

2. Berlin

3. London

Where the Swiss like to go

1. Greece

2. Spain

3. Cyprus

1. USA/Canada

2. Th e Maldives

3. Th ailand

1. London

2. Paris

3. Berlin

Where the British like to go

1. Italy

2. Spain

3. Portugal

1. � e Maldives

2. Th ailand

3. Mauritius

1. Venice

2. Rome

3. Paris

Where the Scandinavians like to go

1. Greece

2. Spain

3. Turkey

1. � ailand

2. UAE

3. Dom. Rep.

1. London

2. Barcelona

3. Rome

Where the East Europeans like to go

1. Greece

2. Spain

3. Italy

1. Cuba

2. Dom. Rep.

3. Zanzibar 

1. London

2. Barcelona

3. Rome

*All reported fi gures are consolidated and invoiced. Th ey apply to the abbreviated business year 
2015. Kuoni revenue for the period between Sep. 1, 2015 to Dec. 31, 2015 was included.


